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Overview

Commercial DAB+ digital radio services launched in the five state
metropolitan capital cities of Sydney, Melbourne, Brisbane Perth and
Adelaide progressively throughout May and June 2009. Public
broadcasters switched on in July 2009.

A simultaneous five state capital consumer launch — Radio United -
showcasing digital radio to consumers was held on 6 August 2009
attracting thousands of listeners to each outside broadcast
location.

In just six months since the consumer launch, there are up to 16 new
DAB+ only stations on air in each market with additional pop up or
event stations created for short time periods.

Radio stations are also broadcasting their analogue stations on
DAB+, bringing the total number of stations on the DAB+ platform
across the five state capitals to in excess of 65. Currently more
than 50 different DAB+ radio models are on sale across 600 retail
stores.

The radio industry included the measurement of digital radio
listening in the official Nielsen Company radio audience surveys
from the switch on of digital radio.

Market data has been captured by consumer electronics market research
company, GfK. Commercial Radio commissioned the Hoop Group to
conduct research into consumer awareness and attitudes.

This information makes up the Digital Radio Industry Report and
provides the first official data relating to digital radio in Australia.




Digital

Digital Radio Industry Report 2010

Listening

The Nielsen Company currently holds the industry contract to
conduct the official radio audience measurement surveys for the
industry.

Platform of listening was introduced to the industry’'s radio audience
measurement system in January 2009. Listeners now record whether
they are listening to radio on an analogue or DAB+ device or the
internet.

Platform Listening - Reach

M In an average week, around 11.5 million Australians (nearly
950b) in the five capital cities listened to radio on the
analogue platform in Survey 1, 2010 and tuned in for 19hrs
S6mins.

M In the same period (Survey 1, 2010), 449,000 (3.7%0) people
listened to radio on the DAB+ digital radio platform.

q Survey 1, 2010 recorded time spent listening to radio via DAB+
digital radio devices was 8hrs 16mins each week.

1 Radio listening via the internet attracted a cumulative
audience of 504,000 (4.2%0) people tuning each week in the
five metropolitan areas, the time spent listening using the
internet platform was Shrs 31mins each week.

Source: Nielsen Radio Ratings, Average of S Metro Cities, Survey 12010, Monday-Sunday 12am-12am,

all people 10yrs+ unless otherwise stated
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Platform Time Spent Listening

21:36 19hrs S56mins
1912
16:48
14:24
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0:36
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4:48
2:24
0:00

8hrs 16mins

Time (Hrs:Mins)

DAB+ Digital Radio Internet Analogue (AM/FM)

The DAB+ digital radio platform is a very new platform only becoming
widely available to metropolitan listeners in August 2009.

The Internet, on the other hand, has been available as an alternate
way to listen to broadcast radio for many years.

In spite of this, and in a very short space of time, the DAB+ platform
has gained nearly as many listeners as the internet.

However, a key difference is that time spent listening using the
DAB+ platform has already significantly outstripped time spent
listening using the internet as a platform.

Source: Nielsen Radio Ratings, Average of 5 Metro Cities, Survey 12010, Monday-Sunday 12am-12am,
all people 10yrs+ unless otherwise stated
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Share of Listening by platform

1 DAB+ digital radio listening represents 1.6%0o of all radio

listening. All radio listening includes listening via analogue
AM/FM, DAB+ and the Internet.

% DAB+ Digital Radio

" nternet

H Analogue (AM/FM)
97.2%o

While the DAB+ digital radio services are quite new to listeners in
metropolitan markets across Australia, this figure shows that the
new platform has made a strong start and has already overtaken
the internet as a preferred platform for radio listening.

Source: Nielsen Radio Ratings, Average of S Metro Cities, Survey 12010, Monday-Sunday 12am-12am,
all people 10yrs+ unless otherwise stated
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Source: Nielsen Radio Ratings, Average of 5 Metro Cities, Survey 12010, Monday-Sunday 12am-12am,
all people 10yrs+ unless otherwise stated




